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FACEBOOK AND YOUTUBE LAUNCH LIVE 360° STREAMING

Google have launched YouTube Connect, a 360° live streaming app, within days of
Facebook’s equivalent, Facebook Live. Both will be hoping to eclipse Twitter’s Periscope.
All three allow users to stream live content from their mobile. YouTube Connect provides
the potential to stream to a large public audience, whereas Facebook Live is the most
advanced; with live streaming available from any device, even drones!

READ

@ Dwayne The Rock Johnson @

e o

Broadcasting live from our
red carpet premiere!

PUBLIC » &

@

Go Live

QI (Wi EE BB BT e 1O N O

Imblications

After much discussion and expectation, live streaming now has the potential to reach
critical mass. Although Twitter got there first, their smaller global reach has left the door
open for Facebook and YouTube. The potential for this media format is huge; brands will be
able to immediately create 360° immersive owned videos on both YouTube and Facebook
channels; there is also the potential for paid live broadcasting space on both channels.



http://www.adweek.com/news/technology/youtube-takes-facebook-360-degree-livesteaming-brands-and-creators-170893
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MAGAZINES DEFY DIGITAL ERQSION.

Magazines are not losing ground to the digital format in the same way as newspapers. Pre
and post digital sales figures of leading magazines show they have thrived in the digital era.
Vogue sold 135,000 copies a month in 1989, and now sells more than 200,000, likewise GQ
is up from 40,000 to 120,00 in the same time period. Magazines have effectively weathered
the digital storm, with 90% of UK magazine profits coming from print rather than digital.
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Whilst digital is vievx./ed as the future of media and advertising, the effectiveness and reach
of magazines should not be overlooked.


http://www.theguardian.com/media/greenslade/2016/apr/15/why-our-magazines-are-defying-digital-erosion-by-conde-nast-chief
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YOUTUBE BUMPER ADS

With impatient mobile users in mind, YouTube’s Bumper Ads last six seconds and cannot
be skipped. The ads, available at the end of May, will be sold trough Google's AdWords
auction and are designed to drive awareness and reach.
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IMPLICATIONS:

Bumper ads look to be a potentially effective way of engaging with the mobile consumer. It
is perhaps not a coincidence that the 6 second video is the same length as the highly
successful 'Vine' video.



http://www.campaignlive.co.uk/article/youtube-launches-six-second-bumper-ads/1392818
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01 SALES REPORT MIXED FORTUNES

A Apple- reported their first fall in revenue since 2003, Q1 revenue was down 13% YoY at
$50.6 billion rather than the expected $52 billion. iPhone and iPad sales were largely to
blame down 16% and 19% YoY respectively.

A Amazon- their stock value soared more than 12% thanks to a quarterly revenue of $29.1
billion, an increase of 29% YoY.

A Facebook- beat Q1 estimates with $5.38 billon worth of revenue, up 52% YoY with strong
operating efficiency leading to $1.5 billion profits.

A Alphabet (Google)- reported Q1 revenue of $20.3 billion, up from $17.3 billion YoY;
however they missed Wall Street analysts’ expectations.

A Twitter- posted disappointing Q1 revenues of $595 million which has led to share prices
falling 13%. They have already lowered their Q2 estimations to $590-$610 million; down
from the $678 million analysts had estimated before their Q1 release.
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IMPLICATIONS:

Apple have weathered previous storms, and despite stiff competition, their loyal following
means they have the ability to rebound. Whereas, Twitter appears to be on a downward
trajectory, with their fourth straight underperforming quarter. In comparison, Amazon,
continually innovate, and are in a good place with positive YoY revenues for 4 consecutive
quarters for the first time.
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SNAPCHAT POPULARITY SOARS AMONGST UK AND US TEENS

Snapchat’s global popularity has soared in the last 12 months, particularly amongst teens.
Its rise to the top has been fairly sharp and last month in the US it became the most
popular social media platform, eclipsing Twitter, Facebook and Instagram.
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IMPLICATIONS:

Such high levels of engagement with a key demographic leaves Snapchat in a strong,
influential position. We have seen a handful of campaigns, including Call of Duty, run in
partnership with Snapchat over the last year. Expect branded visibility on Snapchat to grow
throughout the rest of 2016, especially amongst brands affiliated with teens.


http://mashable.com/2016/04/14/snapchat-teens-winner/#AtO428eXJSqS
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TWITTER IMPROVE TARGETING OF SMALLER GROUPS

Twitter is adding sublayers to ad campaigns, making it easier for brands to reach smaller
segments within a wider audience. They have achieved this through the use of more
detailed targeting criteria and target-specific creatives. The new feature offers more
control over campaigns whilst measuring performance based on audiences, creatives and
schedules.
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IMPLICATIONS:

This level of granular control should help brands to improve how they organise promotional
campaigns, target specific audiences, identify successful Tweets and measure results. This
aims to improve efficiency, with the ambition that those being targeted will be more likely to
engage with the campaign.


http://www.adweek.com/news/technology/twitter-making-it-easier-big-brands-target-smaller-groups-170896

