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SHOPPABLE ADS ON SNAPCHAT

Lancome have created one of the first shoppable ads on Snapchat. The promo ads last for
10 seconds and are interspersed between articles, photos and videos on Cosmopolitan’'s
‘Discover’ Snapchat channel.

The Lancome ads differ from usual ads by using a ‘swipe up’ message, encouraging
viewers to explore more. From here customers can access the company’s mobile site,
where they can shop without leaving Snapchat.
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Implications

Snapchat’s full screen ads lead to far higher engagement levels than Facebook or Twitter’s
in stream ads. Furthermore as we reported last month, Snapchat has become the most
popular social channel amongst US and UK teens. For fashion / tech brands this is a great
opportunity to target a key demographic, and Lancome have made the first move.


http://www.contagious.com/blogs/news-and-views/117455749-lancome-snap-to-purchase
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Microstftouy LinkedIn for $26bn

The deal will give Microsoft access to the world's biggest professional social network with
more than 430 million members worldwide. The software giant is paying a 50% premium on
the June 10% closing share price to buy LinkedIn, a price which amounts to $250 for every
active user, despite Linkedin experiencing a difficult 2016, with falling shares and widening
losses.
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Implications

With this acquisition, Microsoft has expanded its reach to business customers. This
immediate social data set represents an opportunity for selling their business and email
software, as well as more targeted advertising prospects. This gives them an advantage
over Google, who despite many efforts, have not been able to match the level of user
information held by the other internet giant, Facebook.


http://www.bbc.co.uk/news/business-36519766
http://www.recode.net/2016/6/13/11922406/microsoft-linkedin-google-respond
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2016 INTERNET TRENDS

KPCB have revealed their internet trends of 2016 at the Code Conference. There were a

number of exciting stand out facts and figures:

A The number of internet users is increasing YoY at a consistent rate.

A With 277MM users, India has passed the USA to become the world’s 2" largest global
internet user market (China 1st).

A The growth in global smartphone users is slowing, +31% (2015) Vs 21% (2016).

READ

Implications

The Mary Meeker report is available through the link above; covering the Internet trends of
the year with detailed analysis into the potential implications through the eyes of a venture

capitalist.


http://www.kpcb.com/internet-trends
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FACEBOOK BEGIN-USEGE TMNGONENR

Facebook has signaled its intent to dominate all internet advertising by helping marketers
to display ads to non-Facebook users on other websites.

In doing this Facebook is seeking to branch out from being a social network to an online
advertising company, with the end goal to grow its share and revenue in the video and
display ad markets.
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Implications
The move should provide and help Facebook compete against other competitors like Google

within the online advertising market. By increasing competition it could also drive costs as
both Facebook and Google aim to attract the interest of brands and agencies.


http://techcrunch.com/2016/05/26/facebook-starts-selling-offsite-ads-targeting-non-users-too/
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GOOGLE I/O0 ANNOUNCEMENTS

Google’s I/0 conference revealed a series of exciting announcements, including: Google
Home, Google Assistant, Google Allo & Duo messaging apps, a new VR platform (daydream)
and Android instant apps.

Google Assistant is the most exciting announcement, it goes a step beyond Siri or Cortana
by learning to converse. Users could ask “show me which movies are on nearby”, Google
Assistant can then further narrow down the search based on follow-up statements such as
“I'm bringing the kids".
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Implications

Google had a brilliant Q1 (see May MIM] that was largely put down to their innovative edge,
these latest announcements will go a long way to ensuring that the upward growth trend
will continue for the remainder of 2016.


http://www.telegraph.co.uk/technology/2016/05/18/google-io-2016-the-key-announcements/
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TWITTER EXPAND 140 CHARACTER LI

We mentioned in Jan MIM to expect changes to Twitter’s character count and they have
stayed true to their word. On May 24t they announced changes will be made to the 140
character limit for the first time.

In the upcoming months @names in replies and media attachments (photos, GIFs and polls]
will no longer “use up” any of your limited character usage.

READ

Implications

Brand’'s owned tweets will now be able to contain more content alongside any supporting
photo or video that will not be considered part of the word limit.

In terms of conversing with customers, brands will be able to give a more detailed
response and wont be ‘penalized’ in characters for replying to their tweets.


https://www.theguardian.com/technology/2016/may/24/twitter-eliminate-photos-video-140-character-limit

